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What is a brand book? 

A brand book acts as a user manual for a
company. This brand book will guide you
through HRC's use of colours, language and
images, whilst also outlining who we are as a
company. It is important that all HRC
employees and consultants are on the same
page when it comes to our brand, so that the
work we produce remains consistent as HRC 
 continues to grow.

Having a clear standard and theme
throughout all our work will help us build HRC
as a company, strengthening our credibility
and in turn, our capacity to enact change.

02



Who are HRC? 

Our mission Our vision

Humanity Research Consultancy (HRC) is a social enterprise providing expert supply chain
investigation, training, and consultancy services to governments, NGOs, and corporations.
HRC’s local evidence-based insights empower policymakers to end forced labour, modern
slavery, and human trafficking globally. HRC specialises in providing local culturally
sensitive insights, nuanced field investigation, and research.

To combat modern slavery

To empower and to widen
employment opportunities for
local people, primarily
educated youth in developing
countries

A world free from slavery,
where everyone is equally
valued, respected and able
to flourish 
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HRC works to bridge the gap between
the global North and South. Our
clients want to eliminate and become
more aware of modern slavery in their
supply chain, but often lack the
expertise to do so. HRC provides this
expertise, using local consultants 
 and survivors who would otherwise
rarely be approached by our clients. In
this way, our work helps clients
eliminate slavery in their supply
chains, whilst also realising the
potential of local talent. Our research
has the power to change laws and
policies and takes us one step closer
to a world free from slavery.

Bridging the gap



Logo

Although HRC is not affiliated with any religious group, its origin story is faith-based. This is
reflected in the gold cross that can be seen in our logo. The bright mixture of colours
represents diversity, something we see as a thing worth celebrating. The diversity and hope
represented in HRC’s colours is a reflection of the world we want to see and are fighting to
achieve. 

05

The HRC logo has three forms,
number one being its primary form,
used as a header in our publications
and presentations. Number two and
three can also be used when
necessary however, the full logo is
preferred.
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Design

See here for a canva template that can be used when creating publications

See here for a canva template that can be used when creating presentations

We take pride in the work we do, and this should be reflected in the way our work is
presented to others, showing the care we take from start to finish. Presentations or
publications should be designed with elegance and simplicity in mind; avoid overcrowding
pages with information or images.

Attention to detail is key, ensuring designs are consistent throughout. For example, be sure
to check for consistency across all pages when it comes to margin alignment, font size and
style, and spacing.

Click ctrl(or command)+A and ctrl+C to copy the design, then ctrl+V to paste it onto your
own document.
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https://www.canva.com/design/DAFWQEnCKow/7Rq6Mq-DIE8Uich2cDxTEQ/edit?utm_content=DAFWQEnCKow&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFWQZLhgwE/PZk1jQQpWojZWhFj-F_Mlg/edit?utm_content=DAFWQZLhgwE&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton


Colours

Colours are very important in building a brand. Any reports or publications written by HRC
should use the HRC colour palette, as reflected in our logo. Variations of the colour palette
can be used as long as they align with HRC’s core colours. Avoid using colours that clash,
especially when placing text over images or coloured backgrounds.

When using applications such as Word or Canva, the HEX codes seen in this colour guide
can be copied to help you find the exact colour you need.

Blue
HEX #293757

Green
HEX #568D4B

Yellow
HEX #D5BB56

Orange
HEX #D26A1B

Red
HEX #A41D1A

07

https://www.canva.com/


Writing

Choose a font size for your heading,
subheading and main text and follow this
throughout 
Use APA 6 referencing style (and remember
your bibliography!)
Use British English (rather than American, e.g.
'organisation' not 'organization') 
For texts written in Mandarin, always use
traditional characters (unless told otherwise)

Writing up our findings, or making presentations,
is an important part of the work we do. Ensuring
this is done in a professional and consistent
manner is key to engaging with our audience.
Here are some things to remember when writing
for HRC: 
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Be Vietnam
Be Vietnam
Be Vietnam

Raleway
Raleway

Canva

Roboto 
Roboto 
Roboto

WordPressMicrosoft Word

The fonts we use can vary across projects, depending also on the platform being used for
write up. Sticking to sans serif, rounded and modern fonts adds to the friendly yet
professional tone we aim to portray in our writing. 

Here are some examples:

Typography



Language

We are conscious that language is
sometimes the biggest barrier for the
communities that we want to benefit
from our work. With this, we actively
translate our work into local languages
with the help of local experts.

For example, our Youtube channel has
videos available in Filipino Tagalog and
Cambodian Khmer. We also translated
our 2019-2021 Impact Report into
Indonesia Bahasa and our Cyber Slavery
Briefing into Traditional Chinese in order
to make these resources accessible for
more communities.
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https://www.youtube.com/watch?v=VXywb9n2OTQ&t=41s
https://www.youtube.com/watch?v=sCx3kOj2AVM
https://www.youtube.com/watch?v=sCx3kOj2AVM&t=6s
https://www.youtube.com/watch?v=VXywb9n2OTQ
https://humanity-consultancy.com/wp-content/uploads/2022/09/2019-2021-Impact-Report-HRC_Indonesian-Bahasa.pdf
https://humanity-consultancy.com/wp-content/uploads/2022/09/HRC-Briefing_Cyber-Slavery-in-the-Scamming-Compounds_Traditional-Chinese.pdf


Values and Communication Strategy

A value is a deeply held belief about what is right and wrong and what is important in life.
Values influence people’s behaviours. At HRC, we use our values as a compass to guide us
in the work we do. Our values are equality, justice, collaboration, and sustainability.

Our tone of voice guides how we communicate and ensures that everything we say reflects
HRC’s values. Using the same tone of voice in all HRC communications allows us to
strengthen our message and deliver on our goals more effectively.

Tone of Voice

Our knowledge about modern slavery, supply chain management, nuanced research
techniques and robust analysis should be confidently portrayed in the way we
communicate. It is our confidence, calmness and constant dependability that sets us
apart from other professionals in our field.

Confident
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Our professionality is reflected in the positive, pragmatic, and precise solutions we offer
and in the language we use. As lead thinkers bridging the gap between the world of
academia and business, we choose our language carefully to offer professional insight
that is never patronising or cold in its delivery.

Professional

We inspire others to join us in fighting for a world free from slavery, ensuring people
understand the benefits of recognising and applying local talent to do so. The language
we use to inspire those we seek to influence is encouraging, empowering and friendly,
creating a space that is free from judgement. It is important to steer clear of using
patronising or childish language.

Inspirational
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The pictures we use should generate hope and
positivity, rather than inciting doom and
despair. See this website for more on the
ethics of using images. 

Free stock pictures can be downloaded from
Pexels and Unsplash. If pictures are taken
from other sources they must be cited
correctly, including the source, location and
date where possible. Pictures should be high
resolution and never stretched/condensed. 

Text in a foreign language within a picture
should be translated in the description of the
photo.

Images

A picture is worth a thousand words.

https://nonprofit.xarxanet.org/news/ethics-using-images-humanitarian-aid-ngos
https://www.pexels.com/
https://unsplash.com/



